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Fontainebleau Rolls Out New Brand
With its spectacular re-opening in September, Fontainebleau®
Miami Beach is poised to become the ultimate resort experience,
offering a unique and dynamic environment where people, art,
design, fashion and technology meet. Here, observation has
become participation; anticipation transforms into reality. This is
the new Fontainebleau.
To develop a comprehensive vision of the Fontainebleau culture
and guest experience, Fontainebleau Resorts LLC partnered with
Arnell Group, a world-renowned multidisciplinary design and
identity firm specializing in experiential design, brand and product
innovation and new media and technology design and integration.
The award-winning group has created successful brand architectures
for some of the world’s best companies, including Samsung, DKNY,
Banana Republic, Jose Cuervo and Reebok. Arnell Group’s insight
and expertise assures that Fontainebleau will have irresistible market
appeal –attracting more guests than ever before.
Fontainebleau is building a powerful identity that generates a new
level of awareness, anticipation and emotion, driving new business
and creating uncontestable loyalty to the Fontainebleau culture.
This fall, the new Fontainebleau will be unveiled to consumers
with an aggressive marketing and advertising campaign developed
by Arnell Group. In advance of the campaign, Fontainebleau has
partnered with three strategic public relations firms who have
already begun to cultivate both the business and consumer media
in preparation for the Fontainebleau Miami Beach preview opening
in September. Even now, Fontainebleau has appeared in usa today in
May and June, as well as several other national media outlets.
Over the course of the next few months, you will see visual
elements of the new Fontainebleau brand appear throughout the
resort leading up to the re-opening, including our new logo. A new
website is also scheduled to launch in September.
Condominium owners and their guests will benefit from all of
the extraordinary new amenities at Fontainebleau Miami Beach,
including signature restaurants by award-winning chefs; two chic
nightlife venues; a two-story, 40,000 square foot spa, an expansive
poolscape and state-of-the-art conference and event facilities. It is
a spectacular setting, a vibrant new kind of immersive experience
and a unique eco-conscious green environment – all with enormous
appeal for smart, sophisticated audiences.
Anticipation continues to build as the debut of Fontainebleau
Miami Beach approaches and our new culture is introduced to the
world. Be assured, the Fontainebleau brand will grow in significance,
acceptance and success to become an international icon in the
evolving hospitality landscape. The best is yet to come.

GREETINGS FROM THE BLEAU

INFORMATION
Owner Reservations We continue to do our best to accommodate all requests, but with
the upcoming reopening of the resort, we foresee a greater amount of sold out nights
in the future. We apologize in advance for the inconvenience. Please keep in mind it is
recommended you book your units as far in advance as possible. We can no longer accept
reservations for the following dates:
September 3 - September 4
September 11 - September 12
November 14 - November 19
Condo Association Update The Sorrento Condominium Association will be holding its
first Special Members Meeting and Election of Directors on Monday, July 21 at 2 pm in the
Sorrento Owner’s Lounge. The purpose of the meeting is to elect a Sorrento unit owner to
the Board of Directors. Your participation is encouraged.

April and May have been outstanding months at Fontainebleau
and we look forward to the upcoming excitement.
We continue to assist all our owners and their guests in making
their stay with us as memorable as possible. In order for your
needs to be met any day of the week, the Sorrento Owner’s
Lounge and Pool will be open and serving food daily.
Extremely exciting things are happening throughout the
resort. We continue to make preparations for our preview
opening in September and look forward to sharing the finished
masterpiece with you.
All of us at Fontainebleau hope you enjoy your summer with us.
See you on your next trip to Fontainebleau!
Best Regards,
EDITING STAFF
Adam Klein

Australia Rodriguez Condominium Association Manager

Director of Hotel and Condominium Operations

Adam Klein Director of Hotel and Condominium Operations
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With the rollout of the new Fontainebleau brand, we’ve made quite a splash in the press lately. usa today, read by more than 2.6 million people, published a story about the rebirth of
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Continue to keep your eye out for Fontainebleau in the news, especially as we get closer to the grand opening, which has become one of the most talked about events of the year.

The first ‘paperless’ hotel room

Employee Spotlight
John Rogers grew up in the
hotel industry. As a child, he
would run around and play in
his parent’s beach hotel in
Quito, Ecuador. His first jobs
A Sweet Addition to Fontainebleau

were at the hotel’s front desk
and in housekeeping. It’s no
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wonder this passion would lead

Fontainebleau’s world class culinary team – and these two take
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the cake! Accomplished international industry professionals Jean-

Miami Beach.

Marie Auboine and Sylvain Bortolini have been named Executive
Pastry Chef and Assistant Pastry Chef, respectively.

As Director of Recreation,
John is responsible for the

Auboine will be responsible for the complete pastry operations of

recreation operation and

the hotel including directing and guiding the entire culinary team

facilities, including program

in providing exceptional pastry quality and products. Bortolini will

development and enhancing the
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guest experience at our pools,
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cabanas and beautiful beach.

and special-order pastries.
John says the resort evokes
The two previously worked together at the Presidente
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InterContinental Mexico City where Auboine served as Executive

who see it, and therefore, each

Pastry Chef and Bortolini was Sous Chef. During this time,

guest has a unique vacation

Auboine also was Corporate Pastry Chef for Intercontinental

experience in mind. John’s

Hotels, responsible for the pastry operations of the eight hotels

excited to be a part of the staff

in Mexico City.

that is able to co-create this
experience with each guest

The combined experience of these two chefs stretches across the

solely with their needs in mind.

world, from the finest restaurants and gourmet pastry shops in
France to esteemed hotels in Switzerland and Monaco.

Prior to joining Fontainebleau,
John served as the Food &
Beverage Area Manager and
the Director of the Recreation
Department at Loews
Miami Beach.
John moved to Miami from
Quito to study Hospitality
Management at Florida
International University. He
loves to travel and visit remote
areas where he can experience
the local flair and culture
first-hand.

LEFT Fontainebleau Executive Pastry Chef Jean-Marie Auboine
RIGHT Fontainebleau Assistant Pastry Chef Sylvain Bortolini

John Rogers
Director of Recreation

Goings on In and Around Miami Beach
July 9 – 13

August 29 – September 2

Zo’s Summer Groove

Miami Home Design & Remodeling Show

Various locations throughout Miami

Miami Beach Convention Center

www.zsg.com

www.homeshows.net

July 12 – 13

August 29 – September 14

International Mango Festival

International Ballet Festival of Miami

Fairchild Tropical Botanic Garden

Various locations throughout Miami

www.fairchildgarden.org

www.internationalballetfestival.com

July 12 – 19

September 13 – 14

GALA Choruses Festival 8

‘Dig the Beach’ Volleyball National Championships

Various venues throughout Downtown Miami

Lummus Park Beach

www.galachoruses.org

www.digthebeach.com

July 18 – 20

September 13 – 14

IFE-ILE Afro-Cuban Dance Festival

Miami Beach September Sports Series

Arts & Mind Center (Coconut Grove)

South Beach

www.ife-ile.org

www.familyfitnessweekend.com

July 18 – 21

September 24 – 26

Mercedes-Benz Fashion Week Miami Swim

Americas Food & Beverage Show

Raleigh Hotel

Miami Beach Convention Center

www.mbfashionweek.com/miami

www.americasfoodandbeverage.com

July 24
Share Our Strength’s Taste of the Nation Miami
The Ritz Carlton in Key Biscayne
www.taste.strength.org
July 30 – August 3
Miami Salsa Congress
Fontainebleau Miami Beach
www.miamisalsacongress.com
August & September
Miami Spice Restaurant Month
Various restaurants throughout Miami
www.iLoveMiamiSpice.com
August 29 – 31
International Gem & Jewelry Show
Miami Beach Convention Center
www.intergem.net

Sample a Taste of the Nation for a Great Cause
Our very own Executive Chef Sean O’Connell will represent
Fontainebleau Miami Beach at the Share Our Strength’s Taste of
the Nation Miami event on Thursday, July 24 at The Ritz Carlton
in Key Biscayne. We encourage you to support Chef O’Connell
and this wonderful cause where you can sample fare from 40 of
Miami’s best restaurants, wine distributors and mixologists; dance
to a live band; and participate in a silent and live auction. For
tickets, please visit www.taste.strength.org.
Taste of the Nation is the nation’s finest and largest culinary
benefit supporting the fight to end childhood hunger in America.
Every spring, thousands of the best chefs and restaurateurs
donate their time, talent and cuisine to create over 60 events
throughout the United States and Canada, raising more than $70
million nationwide since it first started in 1988. It’s the only one of
its kind where 100 percent of the ticket sale proceeds go directly
to the cause and, in our community, will go to Daily Bread Food
Bank and P.A.C.T.
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